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Smartphone enabled research, Christmas 2010 
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9 The ordinary 

9 The conventional 

9 The hum drum 

What is the black 
hole? 

Your seat on 
the way to a 

holiday 

The cutlery in 
a restaurant 

The 
ingredients in 

a cake 

Outdoor 
advertising 

The brand of 
beetroot at a 

BBQ 
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Exploring the 
Christmas Black Hole 

Australia tends to close for across 
the Christmas and New Year period 

If we interview people in 2nd week of 
January memories are weak -
especially about non-”top of mind” 
products 

Question 
Can we use WE-
Research and modern 
technology to access 
this black hole? 
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In Australia Christmas and New 
Year are a black hole for market 
research. Researchers and 
consumers have more engaging 
and more exciting things to think 
about. 

It is difficult to research everyday 
research issues, about everyday 
products and services during this 
‘black hole’ period. Can you 
remember what you ate for 
breakfast on Boxing Day? 

7 

The 
challenge 6 



Speaker Prashant Hari, Colmar Brunton, Australia 
NewMR Ethnography, May 25, 2011 

Explore canned food in the context 
of Christmas and New Year, the 
risks were that canned food would 
not be interesting enough, or that 
people would find the technology 
hard, or that they would be too 
distracted. 

8 

The Aim 6 
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Project Smart 

iPhone enabled virtual-ethnography 
employing WE-Research methods 

8 Australian housewives capturing the 
role of tinned foods in their lives over 
Christmas and New Year 

Project conducted via Revelation’s 
online platform, using iPhones and 
PCs to get inside people’s lives – a 
chance to live with consumers 
virtually 
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Key Take Outs 

1.  150 years of branding 

2.  The described and the lived 
experience 

3.  The heritage role of tinned 
goods 

4.  Comfort and luxury 

5.  Consistency 

6.  Christmas & New Year 

7.  Rarely the hero 

8.  The role of WE-Research 

9.  Conclusions and Ideas 

6 
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150 Years of branding 

Borden’s 
Condensed Milk 
in cans dates 
back to 1864 

6 
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Looking in people’s 
pantries reminds us 
how branded cans 
jump off the shelf! 

150 
Years of 
branding 
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Talking about ‘their’ cans Describing ‘canned food’ 
“Tinned foods in our household are normally 
used for emergencies or for camping ” 

“Can be bought in bulk with no concerns 
about it being thrown out prior to 'due by 
date'” 

“I think of them as a convenience food ” 

“handy to have in the pantry and can be a 
good standby” 

“You can source ingredients not usually in 
season” 

What they say vs. 
what they feel 

“I love 
fruit in a 

tin” 

“Makes a 
wicked 
chilli” 

“used as 
a hearty 
soup for 
winter” 

“My girls 
love 

baked 
beans” 
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Heritage 

‘I have used nestle 
for years, as my 

mother did and so 
automatically pick 

it’ 

‘I prefer John West 
tuna because of 

the "fish they 
reject"!!! yep, that 
catch phrase from 

years ago has 
stuck.’ 

‘it is a traditional 
brand my in laws 

have always 
purchased’ 

‘Use on 
sandwiches and 

burgers’ 
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Heritage 

‘The asparagus 
soup is a treat for 

me’ 

‘This was for some 
vol au vents that I 

was making for 
New Years Eve’ 

‘We will be having 
visitors next week 

and they make 
nice canapes’ 

Luxury Foods 
‘Tinned Cherries.  I 
use them for making 
a cherry tart’, ‘Caviar 
or roe.  To be used 
with finger food for a 
get together’, 
‘salmon for dinners’, 
and ‘smoked oysters 
and smoked salmon’ 
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Consistency 

I always use tinned 
Sweetened 
Condense Milk for 
making desserts, as 
they store easily and 
have the correct 
amount in them.”  
 
 
 
 

They are handy to 
have in the pantry 
and can be a good 
standby.” 
 
 
 
 
 
 
 

The positive 
associations with 
tinned foods are 
they’re convenient, 
easily stored, long 
shelf life, out of 
season product, hard 
to get products (i.e..  
food items from 
overseas).” 
 

It's always comforting 
to know that there's 
food there that can be 
used quickly and 
without mess. Cans 
are also easily 
portable – great for 
camping.” 

“ “ “ “ 
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‘Tinned pineapple for 
use in a tropical 
punch. Prepared at 
home for new years 
eve celebrations!’ 

‘These contain 
canned crabmeat 
and are topped with 
smoked oysters’ 

‘included the use of 
a can of pineapple 
pieces’ 

Christmas dinner 
condensed milk for 
using in mayo. That's a 
must for the rice salad. 
Also in the rice salad 
will be a can of corn 
kernels. Baby beets are 
canned also, as is 
asparagus, pineapple
(rice salad), baby corn 
and at times the 
pudding. Pineapple and 
passion fruit from tins 
are added to the fresh 
fruit’ 

Christmas & New Year 
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Regular use as a base ingredient, 
accompaniment or as a light snack 
 
•  Tomatoes as a base in an Italian dish 
•  Coconut cream’s in curries 
•  Condensed milk in deserts 
•  Corn and beetroot in salads or as a side dish 
•  Tuna or baked beans as a quick easy snack 
•  A can of soup as a treat 
•  Passionfruit pulp over fruit salads 
•  Smoked oysters as a dinner party au-derve 

•  An emergency store – can’t be bothered 
cooking / quick snack / nothing else in the                                                                         
house - Tinned foods provide a safety net and 
act as a strong fall back option 

 
 

Rarely the hero 

5 5 5 
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The Role of WE-
Research 

Reaching 
past higher 
priorities 

Sitting on 
people’s 
shoulders 

Exploring 
the 
ingredients 
of life 
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Conclusions 

Canned foods 
are closer to our 
hearts than our 

minds 

Heritage plays a 
major role in the 
products we buy 

and use 
But can be a 

barrier to trialling 
new products 

Many of the 
strengths are 

highly ‘situated’ 

Children, comfort, 
camping, baking 

etc 
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Ideas 

9  Market the luxury end of canned 
food. 

9  French canned food, more 
seafood, innovation 

9  Improve branding in stores 

9  Help build the inter-generational 
transmission of canned food’s 
heritage and comfort role 

9  Promote use as ingredients 

9  QR Code links to recipes? 

9  Trigger quicker re-purchase 

9  Perhaps using wrappers for 
discounts? 
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Appendices 

Technology Sample 
If you want 
more 
information  

WE-
Research, 
references 
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5  Household 1: Catherine (Brisbane) 
5  Household 2: Linda (Sydney) 
5  Household 3: Katherine (Sydney) 
5  Household 4: Renee (Sydney) 
5  Household 5: Megan (Melbourne) 
5  Household 6: Robyn (Melbourne) 
5  Household 7: Samantha (Melbourne) 
5  Household 8: Clare (Canberra) 

The Sample 

A convenient 
sample was 
used 
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Overview of the exercises/
questions we explored 
•  Tinned food inventory 
•  Shopping diary 
•  Tinned food moments diary 
•  Foods for occasions 
•  Luxury, standard, and emergency 

foods 
•  Tinned food associations 

The study ran from the 
23rd Dec 2010 – 4th 
Jan 2011  
 

The Study 
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Prashant Hari 
Colmar Brunton 

Q & A 

Sue	  York	  
The	  Future	  Place	  
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